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ied Communications Ltd 
is the organiser of Auto-

mation 2014: the colossal 
exposition expressing ‘evolu-
tion of technology’. now in 
its ninth edition, automation 
2014 will also organise ceo 
summit, a panel discussion 
on ‘adopt automation and 
go global’. it will also witness 
knowledge based technical 
conferences by foundation 
field-bus, and the instrument 
society of america is organis-
ing a conference on ‘futuristic 
automation trends and chal-
lenges’. “automation 2014 is a 
platform where you will find 
sustainable solutions for pro-
duction efficiency, business 
profitability, optimisation of 
plans, cleaner and greener 
operations, safer and energy 
efficient. adopting automa-
tion is the best way to win in 
competition and sustainable 
growth,” says M. Arokias-
wamy, managing director, 
ied communications. auto-
mation 2014 will be held 
from 15-18 October 2014  
at the bombay exhibi-
tion centre.    u

Kishore Biyani, ceo, 
future group, dreams 

big. now, with the inaugu-
ration of the partially opera-
tional 110-acre India Food 
Park at tumkur, Karnataka, 
he wants to make his com-
pany an fmcg giant. an ini-
tiative of the integrated food 
park ltd, a company the 
future group has floated as 
the food manufacturing arm 
of future consumer enter-
prises, the india food park 
has been established with a 
total investment of `1,000 
crore. it is the first such inte-
grated food park to be com-
missioned and has been 
developed with partnership 
and support of the union 
ministry of food processing 

industries and the state gov-
ernment of Karnataka. prime 
minister narendra modi, and 
siddaramaiah, chief minister, 
Karnataka, presided over the 
function in the presence of 
harsimrat Kaur badal, union 
minister for food processing 
industries.  “india food park 
is an ambitious project which 
has the potential to aid thou-
sands of farmers, directly 
employ 10,000 people and 
quadruple the value of the 
food products that enter 
through the gates. it is one 
giant rasoi (kitchen), where 
the golden harvest of indian 
farmers will find new value in 
the hands of indian consum-
ers,” said biyani. the india 
food park has state-of-the-

art cold chain infrastructure, 
pulping and iqf (indepen-
dent quick freeze) lines, spi-
ral freezers, mechanized 
sorting facilities packaging 
and quality testing centers, 
rice, spice flour mills, grain 
silos, warehouses and r&d 
centres.    u

employee engagement has 
captured the attention of 

corporate circles in a big way 
in a working scenario that 
has become quite intense 
in recent years. this buzz 
phrase has become pertinent 
not only to workplace observ-
ers and personnel managers, 
but also to the management. 
while employers and employ-
ees believe that they compre-
hend the subject, articulating 
it is often not so easy and that 
is where mumbai-based entity 
like engage4more plays a cru-
cial role in providing inte-
grated employee engagement 
and employer branding pro-
grammes for corporates. “we 
collaborate with corporates to 

achieve a holistic understand-
ing of their long-term goals, 
their people and work envi-
ronment. using trade-marked 
techniques like the more prin-
ciple, our solutions are cust-
omised to generate tangible 

results in the long run,” says 
Nishant Parashar, director 
and founder, engage4more. 
launched in 2010, the start-up 
has generated overwhelm-
ing response from corporates. 
corporate talent champi-
onship (ctc), launched in 
december 2012 by the com-
pany, is the world’s largest 
inter-corporate platform in 
the performing arts catego-
ries, encouraging employees 
to relive their passion. the 
third edition of ctc recently 
concluded with a record 
breaking 10,000 employees 
from 120 corporate houses, 
participating across different 
disciplines, including music, 
acting, dancing and singing. u

One in five people in 
india require mental 

health care. however, india’s 
4,000 registered psychia-
trists, 15,000 psychologists 
and 40 mental health institu-
tions all fear that most indi-
viduals with mental health 
disorders go untreated. they 
feel the lack of mental health 
care is because individuals 
with mental health disorders 
fear the stigma we as a soci-
ety have attached to mental 
health disorders”, explains 
Priyanka Kartari, a mum-
bai-based practising clinical 

psychologist and founder of 
The Thought Company, 
which has launched an initia-
tive to create mental health 

awareness week (mhaw) 
over a weekend of activities 
as the world celebrates mha 
day on 10 October. an ini-
tiative by the thought com-
pany, towards destigmatising 
‘mental health’, the event 
has been supported by cor-
porate like sun pharma, sis 
security, tata sky, myden-
tist and mad calls.  “at 
mhaw experts from the men-
tal health field will use cre-
ative mediums such as short 
videos, plays, music perfor-
mances, and presentations 
to discuss the importance 

of mental health and spe-
cific mental health disorders. 
we intend to focus on prev-
alent disorders such as panic 
disorder, schizophrenia, 
depression, stress and many 
more mental health con-
cerns,” says dr. hozefa bhin-
derwala, who is associated 
with saifee hospital, global 
hospitals and prince aly 
Khan hospital. “we believe 
mhaw will aid in destroy-
ing myths, misconceptions, 
grossly distorted informa-
tion and demystify mental 
health”, sums up Kartari. u
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mahindra Two Wheelers Limited, a part of the 
$16.5 billion mahindra group, last fortnight launched 

its global scooter ‘gusto’, developed indigenously at its r&d 
facility in pune. the name – gusto, is a derivative of a gust’, 
which connotes a sudden strong current of wind, symbol-
ising the spirit of freedom. the mahindra gusto is india’s 
first scooter with a unique patented height adjustable seat. 
Pawan Goenka, executive director, mahindra & mahindra 
said, “the gusto is mahindra’s first ground-up scooter devel-
oped entirely in-house. based on deep consumer insights, 
it deploys innovative technology to create a category defin-
ing product, which will provide exceptional value in the fast 
growing 100 cc scooter market. this is truly what our rise 
philosophy is about. with the gusto, we are committed to 
further consolidating our two-wheeler business in india and 
globally.” “the italian styled gusto is powered by the smooth 
and fuel-efficient m-tec engine,” added Rajesh Jejurikar, 
chief executive – farm equipment and two-wheeler division 
& member of the group executive board. “it is india’s first 
scooter with a height adjustable seat. the telescopic suspen-
sion with air springs and 12-inch wheels give it a best-in-
class ride experience. Other features like remote flip Key, 
find-me lamps and bright halogen head lamp with led 
pilot lamps, create amazing value.”     u

sanDisk Corporation, 
a us-based fortune 500 

and s&p 500 company has 
launched a 512 gb sd card, 
the largest in the world, and a 
microsd card with 64 gb stor-
age that it claims is the world’s 
fastest. the sd card is built for 
the professionals who want 
greater storage capacities on 
their cameras. it solves the 
problem of repeatedly trans-
ferring data from a small 
capacity sd card to a storage 
drive, and using the sd card 
again and again. this card 
can also help in recording 
4K ultra hd videos which are 
very large files. “4K ultra hd 
is an example of a technology 

that is pushing us to develop 
new storage solutions capa-
ble of handling massive file 
sizes,” says Rajesh Gupta, 
country manager india, 
sandisk corporation.  u

microsoft devices, erst-
while Nokia has 

launched three lumia smart-
phones in india, including a 
new flagship lumia 930. new 
devices lumia 730, 830 and 
930 run on latest windows 
phone 8.1 and strengthen 
the windows phone portfolio 
in india. it was expected that 
microsoft devices will launch 
new range of affordable 

phones to compete with 
google’s android One. it 
didn’t. microsoft claims that 
its affordable lumia smart-
phones 520, 525 and 530 and 
X family smartphones are 
the highest selling in its cate-
gory. they’re retailing in the 
range of `5,500-8,000. “Our 
strategy is to help people do 
more with stunning prod-
ucts that unite and showcase 

the best of microsoft’s digital 
work and life experiences,” 
says Raghuvesh Sarup, 
director, marketing, nokia 
india sales pvt ltd, a subsid-
iary of microsoft mobiles Oy. 
“we’ve introduced three new 
devices, lumia 930, 830 and 
lumia 730, which we believe 
will help us consolidate our 
position in the mid-priced 
smartphone market in india.” u

after the recent meeting 
of indian prime minis-

ter with chinese president, 
the chinese government offi-
cials, manufacturers of var-
ious plant and machineries, 
as well as general traders are 
upbeat about the long-term 
bilateral trade prospects with 
india. so, as a follow-up of 
the high-level meet, a trade 
delegation comprising of top 
chinese government offi-
cers and around 400 chi-
nese companies along with 
traders will visit india. Binu 
Pillai,  coo, Meorient 
International Exhibi-
tion – which is taking the 
initiative in organising the 
trade meet, china machinex 
india 2014,  says, “we believe 
india is a huge market place 
for  chinese machineries 
and it will play a big role in 
completion of  the indian 
prime minister’s dream of 
‘make in india’. this meet 
provides a global platform 

to indian corporate partic-
ularly those manufacturers 
who don’t travel too much 
in international trading cir-
cle”. the organisers have 
set up two special three-day 
trade shows of chinese prod-
ucts – china homelife india 
2014 & china machinex 
india 2014 - and machineries 
in mumbai. simultaneously 
there will be a day-long sem-
inar on ‘india-china invest-
ment Opportunities’.   u
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Jeff Bezos, founder & ceo, 
Amazon, was in india last 

fortnight. amazon has com-
pleted more than a year here 
and he is brimming with 
joy as the e-tail giant’s suc-
cess in india has exceeded 
his expectation. “amazon 
is little over a year old in 
india. but the local team 
here has blown past the ini-
tial set of goals,” he said. 
clad in traditional indian 
attire and flashing a $2 bil-
lion cheque atop a truck, 
he went around the city of 
bangalore, despite his well- 
entrenched rivals like flip-
kart’s taunting hoardings 
placed all over the city. 
“amazon has unveiled a $2 
billion investment in the 

country ... we’ll work to bet-
ter what indians love most 
in shopping – vast selection, 
competitive pricing and fast 
delivery,” he announced. 
“we stay focussed on the cus-
tomer, not the competition. 
it’s the customer who pays us, 
not our rivals,” he added. u

satya Nadella, in his 
maiden visit to the coun-

try after becoming ceo, 
Microsoft, announced that 
the company’s commercial 
cloud services, which are 
azure and Office 365, would 
be available from local data 
centres in india by the end 
of 2015. “microsoft is deeply 
committed to helping peo-
ple and organisations thrive 
in our mobile-first and cloud 
first world,” nadella said. 
according to a press state-
ment from the company 
microsoft’s cloud services 
in india have seen a 100 per 
cent increase in revenue. the 
company says that with the 
local data centres organisa-
tions using its services will 
benefit from lower latency, 
geo redundancy and data 
sovereignty.    u

australian coffee chain, Di 
Bella, which had set up 

a presence in the indian mar-
ket a couple of years ago and 
subsequently snapped ties 
with its local partner, is look-
ing at revamping its growth 
plans. set to expand its chain 
of café’s with a licence agree-
ment with the a.l. global 
group, in which it has a 5 per 
cent stake, the chain is now 
looking at an aggressive foot-
print in the indian market. 
while a.l. global is provid-
ing the investments under 
the new agreement, di bella 
coffee will provide the mar-
keting assistance, training 
and coffee blends, among 
other aspects. currently, they 
have around nine operational 
café’s, with seven more under 

fit-outs. “we plan to have 
a structured rollout target-
ing profitable locations,” says 
Philip Di Bella, founder, di 
bella coffee. we’re looking at 
achieving a footprint of 120-
150 cafés across the coun-
try within the next three 
years, he adds.    u

given the rising inter-
est in india’s growing 

outbound tourism market, 
Brand USA, which is the 
country’s global marketing 
effort, recently led a road 
show in india, showcasing 
some of the most popular 
destinations and attractions 
in the us. Jay Gray, vp, 
global partnership devel-
opment, brand usa, points 
out they have witnessed a 
healthy growth in the num-
ber of indian tourists to the 
us, “from 850,000 indian 
tourists the previous year, 
we expect this number to 
increase to over 1 million 

by 2015,” he says. currently, 
india stands as the eleventh 

largest source market for the 
us. gray adds that while 
they do have a fair bit of 
catching up to do, in terms 
of promoting their destina-
tion in india as compared 
to other foreign tourism 
boards, they are busy work-
ing towards building a 360 
degree marketing campaign, 
coupled with a number of 
activities on digital and 
social media as well as culi-
nary campaigns and more. 
“we want to build a strong 
product in the indian mar-
ket and are working closely 
with travel trade partners 
here,” he adds.    u
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Juno-Tele, a bangalore-
based start-up founded by 

B. Sekhar Rao has made 
possible real time carrier 

billing in mobile telephony. 
during a call, a user can 
press a designated number to  
activate a service, after  
which the user will be 
charged for the service and 
provide that service dur-
ing the call, without dis-
connecting and redialling 
it. real time carrier bill-
ing can vastly benefit tele-
medicine or doctor-on-call, 
and opens up potential for 
a host of services that can 
be offered easily to a large 
number of people in remote 
areas. with the technology, 
subscription-based services 
can be offered as on-demand 

services to customers. ear-
lier, a user could only acti-
vate a service and pay for it 
during the call, and there 
was a processing time before 
the user could use the ser-
vice. that processing time 
has been eliminated. rao is 
in talks with telecom service 
providers in the country and 
outside and plans to launch 
the product soon. “for me, 
real time meant being able 
to charge while the thing 
was live,” says rao. “this is 
the fastest possible billing  
service. it takes only 
500 ms and is as good as 
real time.”   u
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cloudBuy, a europe-
based transactional 

cloud platform that provides 
business to business ecom-
merce marketplace, has set 
up shop in india. it offers a 
‘private purchasing portal’ 
to buyer Organisation and 
‘emarketplace’ across buyer 
and seller organisations 
and or across industry ver-
ticals. “we’re a technology 

provider. and we provide 
ecommerce for everything 
– business to business, busi-
ness to consumer and gov-
ernment to consumer/ 
citizen,” says Ronald Dun-
can, chairman & cio, 
cloudbuy. “india is going 
to be the largest area for our 
business.” the london stock 
exchange listed company is 
focussing on providing b2b 

ecommerce in india at pres-
ent and later it’ll focus on 
b2c. duncan feels the big-
gest b2b market in the world 
is the asia pacific. the b2c 
market is in billion of dol-
lars, while, the b2b market 
is in trillions. cloudbuy is 
targeting large corporates in 
india. there is potential for 
companies to become global 
supplier with cloudbuy. u

consumer expectations 
are rising fast. the 

always on – always connected 
consumer demands engag-
ing communication from 
an organisation, says a digi-
tal marketing insights report 
2014 co-authored by Ruth 
Gordon, director, digital 
marketing – emea, Teradata 
corporation. the us-based 
company provides data ware-
housing and data-driven 
marketing solutions and has 
been operating in india since 
12 years. some of its products 
are digital messaging centre, 
real-time interaction man-
ager, and campaign manage-
ment tool. teradata, being a 
niche player in data driven 
marketing, it has a large 
number of financial services 
clients globally and in india 
also, as banks and other 
financial institutions want to 
go digital, teradata is actively 
considering the opportunity. 
“indian market has always 
been slightly behind in data 
driven marketing but is catch-
ing up,” says gordon. “indian 
market is focussing on per-
sonalisation of communi-
cation sent to customers.” u

google and facebook 
have one thing in com-

mon: both are working on 
expanding internet connec-
tivity to all. Facebook has 

already announced plans to 
fly drones that provide inter-
net access and it has also 
started a non-profit organ-
isation internet.org for the 

same. ericsson, nokia, Qual-
comm and samsung are 
among the companies asso-
ciated with the non-profit. 
the agenda was clear when 
Mark Zuckerberg, crea-
tor of facebook, on his visit 
to india, addressed the issue 
of internet.org. he acknowl-
edged that telecom infra-
structure and different 
languages in india are chal-
lenges and announced a $1 
million fund to help devel-
opers develop apps for farm-
ers, migrants and women. 
“connectivity cannot be 
the privilege of the rich,” he 
said. “i’m mostly interested 
in learning what we can do 
to help.” although india is 
among the top 3 nations in 
the world with the highest 
number of internet users, 
because of its size and pop-
ulation, a large numbers of 
indians are not connected to 
the internet.   u

utstarcom, a us-based 
nasdaq listed global 

telecom infrastructure pro-
vider is engaging with the 
narendra modi government 
which has plans for digi-
tal india and 100 smart cit-
ies. these are the areas where 
utstarcom has technological 
solutions to offer. utstarcom 
went through restructuring 
and spun off its iptv busi-
ness in 2012. it now pro-
vides broadband transport 
and access (wi-fi and fixed 
line) products and solu-
tions with carrier grade soft-
ware defined networking 
(sdn) platform and counts 
Japan, us and india as its key 

growth markets. “after a lot 
of restructuring, we’re on a 
growth path. we’re indeed 

engaging with govern-
ment entities to show them 
what we’re capable of,” says  
William Wong, ceo, 
utstarcom. “india has the 
prime opportunity to leap-
frog from the beginning 
phase to the sdn phase,” he 
adds. in 2011, utstarcom 
deployed a revamped growth 
strategy that concentrates 
on broadband and selective 
investments into innovative 
companies providing media 
operation support services.  
in india, it is currently 
working with a national 
telecommunications pro-
vider to revamp its wire  
line network.    u


